CCIH Advocacy Breakout Session
(Monday, May 28, 11:00-12:00)
1. Biblical basis for Advocacy (Mark 1.40-45 cleansing of leaper; Mark 2. 1-12 – take up your pallet and walk; Lk 8. 39 “return home and declare how much God has done for you”).  
Why do advocacy?  
Advocacy- getting at root causes, river story 

– Biblically 

a) commanded to do so: 

· healing stories always had Jesus telling people to do something 

· usually it involved going to public officials – to bring news to them of the healing, or something new and 

· to do the purification rite so that the individual could once again included in society… 

b) advocacy – especially on health related issues brings healing. It is bringing individuals who’d been forgotten by society back into the fold and saying they are worth healing and once again restoring to community status. 

The focus of advocacy is on policies that promote or detract from bringing life in abundance. 

· it may involve conversion processes – politicians whose eyes become open to particular issues by and event, story or experience, and they become leaders on a specific issue.  
· Tom Davis has an example of how a minimum of effort was used to find a key bill sponsor
2. Basics of advocacy:  Overview of methods
Getting the word to politicians: 

a- Letter writing (hand written, faxed, e-mailed, sign on letter, statements)

b- Testimony (congressional visits in district, in DC, at congressional briefings or hearings)

c- Generate media (op-eds, interviews) that get messages to politicians and to their constituents. If it’s published send the letter to your member of congress. 
Same can be true for the president, and presidential candidates as well as government officials who implement programs. 
What to do: 

1. Choose and ISSUE and learn all you can about it, be well versed in the basics. Create a “Laser Talk” – this is coined from Results  -- it is basically a short can compelling talk you rehearse about the subject which allow you to speak powerfully on the issue.  It’s your “3 minutes in an elevator speech that you can use when running into candidates or when calling an editorial board to ask them to write about the issue.
· Results uses a simple acronym, EPIC, as a reminder of the basics to include in your talk. ENGAGE, stating the PROBLEM, INFORM about the solution and give the CALL TO ACTION. 
2. Getting the word to politicians: 

· Letter writing (hand written, faxed, e-mailed, sign on letter, statements). Get a reply. 

· Generate media (op-eds, interviews) that get messages to politicians and to their constituents. If it’s published send the letter to your member of congress. 
· Call an editorial writer and inspire an editorial, which is sent to your congressional offices. 

· Get to know the Congressional aide who handles your issue. 

· Meet with your member of Congress.
· Ask a question at a Town Hall meeting or a candidate forum – when your candidate is running for re-election. 

· You can also ask questions to presidential candidates or local elected officials.  

· Speak to a local community group, church or student group about your issues. In doing so you are impacting public opinion. 

· Build a network of community allies to take action on specific issues. Organize a community forum on one of your issues. 

3. Who to do advocacy with:  Overview. Identifying groups and working with them.  Why work with coalitions.  Experiences in working in advocacy through churches.  Comparative advantage of FBOs doing advocacy.
· Within your faith community – as people of faith you can build a network of people in your local community who have common interests in working together on an issue 
· Example: BFW offering of letters is a process whereby church members sit down and write letters on a particular issue related to poverty and hunger alleviation. 

· Forge Coalitions locally: you may find it advantageous to reach out to other community members to work on an issue – If it’s around health care, perhaps nurses, doctors, medical students at a local university or hospital would be interested in reaching the same goals. Messages from a coalition representing broad perspectives are interesting to members of the press. 
4. Meeting with targets:  Staffers / reps / senators / others (e.g., Do’s and Don’ts, practical advice)
· See RESULTS information 

5. Trying to get things on the political agenda (e.g., bird-dogging candidates).
· See RESULTS INFORMATION 

6. Advocacy with companies 

Share holder dialogue experience through the interfaith Center on Corporate Responsibility. 
· dialogue on TB had led lily to establishing knowledge transfers so that TB medications could be made in India and in Russia. 

Consumer action – boycotts and threats of boycotts sometimes help to bring a point across – Nestle – impact campaign.  
