
                                                                                                                          

 

PRE AND POST TEST FOR RELIGIOUS LEADERS         DATE: 4/5/2016 

1. What is family planning? 

 

------------------------------------------------------------------------------------------------------------------ 

 

--------------------------------------------------------------------------------------------------------------- (1mark) 

2. Which type of people can use family planning methods? 

              --------------------------------------------------------------------------------------------------------------- (1mark) 

3. Mention 4 types of family planning methods 

--------------------------------------------------------------------------------------------------------------------------------

--------------------------------------------------------------------------------------------------------------------------------

--------------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------(2marks) 

 State YES or NO 

4. Clients living with HIV can use family planning methods 

 

---------------------------------------------------------------------------------------------------------------(1mark) 

 

5. Mention 2 roles of religious leaders in family planning advocacy 

 

i. -------------------------------------------------------------------------------------------------------------------- 

 

ii. -------------------------------------------------------------------------------------------------------(2marks) 

 

6. What is communication? 

 

 

 

------------------------------------------------------------------------------------------------------------------ (1mark) 

7. List 3 channels of communication that you can use to convey your family planning messages to 

the community 

i. ------------------------------------------------------------------------------------------------------------ 

ii. ------------------------------------------------------------------------------------------------------(1mark) 

 


